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' The following are the ^maitfTciistin^^tive characteristics 
of WNET Metnbers, Viewers and Non-viewers which emerged from, 
tlie two coordinated' studies . • ^ 



i,e 



Members .. Compared ^^ith bpth -Viewers and Non-viewers — 
- all Non-members, th^-1WET Members have fewer children 



^at home and thus have smaller households, are better educated, 
ahd more often thaiv not are professional persons. They are 
older tfian the Non-members. . ^ 



'^'hree out of four Members could name a WNET prog ram - 
wat:ched in their hpusehold^in the previous week. Members, 
use television less than Non-members do. On the average/ 
V thirty-nine per cent of their daily television viewing""^'^^'^^ 
^time is spent watching WNET. In Members' households it is 
prifnarily the adults who watch WNET. ^ , ' 

Proportionate to actual area pop^ulations, West!<:he^te'r ' 
is better Represented among. Members than, other are as, "^-par- 
ti'cularly better than either Long Island or the Newark area. 

. The Members like WNET primarily for the station's ^ 
music and drama programs.^ In fact, programming of this 
type IS why>^most of them are Members, ^hen they jdinecS^ 
WNET, ^^mb^s ^ere more* likely to have responded to an . s 
on-air appeal than to ^a direct mail appeal. Gift offers 
influenced: only a few to join, but gift offers did fp^u€ 
ly figure as an-'ristflnTenee.J^a^iving more' mone^" to^/WNET^ 

.The members are overwI^elmingfLy pleas ed/Withi^ 
.performance as a public television statio^fT 
only mild dissatisfaction with the public 
ing and they ^lik^ WNET , to deaj^wi't^^^ont^^ issuer 
That is what public .television isv-fbr^^/wiey 



T*S/ 
ey report 
±rs programm- 



Childreri^s programs are rarel^;^jwatt?Iied in Members' 
•households, la^cgely be cause^lu^n^^^a small percentage of 
these householcls* contaJLn-'^ung^ch Thus, there 

appear to be two^d^s^nct v^aTewingi audience^ daytime 

md ^prime time households contain- 



householdsi with 



rldren 



ing older adul^ts , and "fey children! 



er!c 



o 
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test x>*f the Members read Image , but Image was not an 
important reason for their joining WNET. 



Viewers 



Viewers* sets are tuned to 



WNE^..-J^iirty- 
ompa redto ti 



three 
he 

eholds . 

j± Viewers use their television sets more than do Members. 
The^s^ilt \s that their sets are tuned to WNET much/ more 
Members *in terms of total viewing time. 



per cerit o^ their total- television time, compared 
thifty-lnine per *cent of the time in' Meint)ers * hous 




s homes, WNET is watched mostly by childr-efi 
ams are the main reas,on WNET is watched in 
The evidence of children's heavy viewing is 
e'^mount of time the television is on and 
The fact that Viewers' households are the 
f WNET and are not Members suggests ^a very 
opportu^lity to increase WNET membe^rships by .attract- 
ing these daytiitie households (the Viewers* households) to 
join WNET with ^ppropri^ate appeals. At this point, many 
families whose ho^useholds are heavy viewers of WNET have 
not beefi- converted to membership. 



and thjsse pro 
th6 house 
* ^ef lect^ in t 
tuned/^ WNET. 
he^^est u^rs 



r 



Vie.wers do feel that WNET is for people like themselves 
They also^feal thai WNET- appeals mor^ to intellectuals than 
to "everyday peopl^. " They are satisfied with WNET in its ♦ 
public television role, they ask *for more educational 

p*rogrkms. Perhaps i\hi& re'llects their approval of the 
present children's programming which their children 
evidently watch so faithfully. Viewers fe^>-tiiat WNET 
does its best job in children's programming. 

The Viewers* households tend* to be Larger than those 
in the other groups; they have more pre-school and grade- 
school children thani Mem^Ders or Non-viewers. Viewers are 
less J.ikely to* have teenagets at home than small children. 
Teenagers are most likely* to be present in Non-viewing 
households, least likely in Member households. 

The heads of Viewers ' household?' a^re young— mostly 
under' forty. Almost all have completed high school; thirty 
per cent of them have college degrees. They work in skilled 
jobs, qr in- sales or clerical positions. Viewers are .not , 
concentrated in any aTea within WNET's range. 



Non-viewers . The Non-Viewers are a bit older than the 
Viewers. Their children who still live at home are. older , 



4c 
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than Viewers* children. The Non-viewers have more teen^ 
agera at home than the other two groups. They are a bit 
less-educated ^b^jft^the Viewers and quite a bit le^s- 
educated thanr^the Members are. The Non-viewers *hold jobs 
similar to tne. jobs Viewers Tiave. They^ too, are \not 
concentrated in any part of the New York raetropoAitan afea.^ 

^ Since -Non -viewers are by definition , neither , closely 
familiar* with \mET nor regular viewers of WNET ' ^^rograms , 
specific questions about WNET do^not apply to theitr.^ Since 
Non-viewers may have seen WNET ^occasionally and have ideas 
about it from other sources, we* are able to find out' frbm 
them what atitdtudes *and perceptions about WNET exist in a 
group at the[ fringes of ^VNET.'s audie^ice* They provide us ' ^ 
w,ith an idea "of WljfeT's (and public television's) image in 
the mind 'of those who have little firsthand knowledge of 
the station » 



Non-viewers'* do use their 'television sets a great , 
deal, just as Viewers do; They do xioi identify with 
WNJIT — it is more intellectual than, they are, they say* 
They .see a^veral groups "as <5litside WNET ' s appeal'i ♦ eveyy^:^ 
day p^ple, teenagers, and the elderly. WNET could bixDader^. 
its appeal with more entertainifient>\they feel, but JSon- 
viewers* tend- to believe that /WNET is) what a public \;television 
station should b^. Evidently' .they do not- expect mu<^ in Ih^e 
way of entertainment from pub]Mc-^televisiori • From whaii<^tbey 
know, however / they" feel that WIIET is doing its best job 
with cultural and children's programs. * 



In\a straightforward Vay^ Non-viewei^s say they do not 
watch WET much because they do not like the programs. In 
contr'ast to this. Members say tltey watch WNET and became 
'Members' of WNET because they do like the programs • 
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INTRODUCTION ' ' . ' \- 

\ • ' — 

Like many public tej.evisi6n stations, ,WNET/ chann^ 
13, in New York has. a list of meiiibers who contribute /1:o the^ 
suppc^rt of the station and who are assumed to view, tlfet^ 
station's prpgrams.^ There are also viewers ^ho .xeg^larly 
watch WNET but do not contrib>ute^ and there are persons 

who neither , watch regularly nor contribute. 

r - ^ ' ^ 

^ c For this report the followiftg definitions of each group 
were usedr . ' ' ' ^ 

-Members A family or person which has contributed "at 
least* $15 feo WNET but not over $100. ^ 

Viewers: , Persons who could identify a program watched' 
within ^he hausehold durinjg the# previous week an<i= who were 
not WNET members. - — -^t - , i' 

Non~ viewers ; P.ersons \yho could no,tr ^ identify a WNET 
program watfched -within the householcj '^ring the previous'^' 
week and who were not WNET members. * . J: 

Th^ purposes of these studi^^^were tp deteinnine .^^^^ 
(a) the demographic characteri^icS of WNET Members as^''' 
contrasted tro^on-member Viewers. .and Non-viewers; (b) the 
image that WJJET-conveys to its Members / Viewers and Non- 
viewersj^<c) the percfeiye4 importance . of' premiums offered 
• to. Members as an inducement when ^ they* joined WNET; ^nd t- 

(d) the readership of. *Imaqe , the monthly WNET? magkzine and 
^Jfprog-ram guide sent ^Members. It' ishoped ' that the^data 
will/ provide ^insights as to ways of converting Non-^r- viewers 
'to Viewers, and cpnvert-ing Viewers to^^embers. 

Data was collected through two telephone surveys 
conducted in January, 1974, .one <:onsisting of interviews 



1- 
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with ^* sample of ^01 Viewers and 24^Non-viewers, the second 
of interviews With 487 Members.* 

The questionnaires were designed by the 'research 
staffs Of WNET and the Corporation for Public Broadcasting. 
Many questions^ in the two studies were comparable. . Ir^terviewing 
was carried out by ft staff recruited, trained and\s)i]^r vised 
'by the WNET field director of the CPB/Ford Foundation project. 



J' 




*The--s^pie'''of^ Members was a systematic sample of the list 
of WNET • Members who contributed from $15 to $99. ^ Names 
of m^inber^^ho made larger contributions are maintained 
jparate list. However, they constitute OQly two 
centgf_J;he--s-fcatio^' s jriembers'hip. The sampie for t"he 
othe^^^^tudy was sel^tfted from a pool of responiSents inter- 
vi^ed in a study^n October^ 1972. (See: CPB/OCR Rdpo3 
^11, "A General Analysis of the Audience of Pi:^lic B;t?<5ad- 
casting in the 'New .York Areal") The sample for t|^^ study 
was a[ rar^dom dialing sample of 100 telephone ^x^anges i^ 
the 1 /-county area coinciding t^ith the A. C. Nielsen-- 
designated New Yct^k Metro market. For tl)e. present study 
a stratified sample was designed to yield approximately 
250 households identified as Viewers at that time and an ^ 
equal number of households tli^t were Non-viewers. A check: 
question on current membership and viewing was included to 
up-date the classification. 




FINDINGS 

The breakdown of the demograf^ic data for all three 
groups is shown in Figure, 1* and in Table 1. (All. tables 
are in Appendix One.)'" From these, we can obtain comixarative 
profiles of a typical-^^leinber. Viewer, and Non-viewer. 

* 

Age . " ' 

^While the differences are not statistically significant* 
Members tend to be older than Viewers. Half the Members are 
fifty or older, compared with only <)ne-fifth of the Viewers* 
The Non-viewers*^ fall in l^etween, but are more closely similar 
toN:he aae distribution of Members. 




ho BiveysaL These Ho useholds?- i 

\ ^ 

^Both>Members and Non-viewers have significantly fewer 
people in their households than Viewers do. Far more than 
half the Members live alone or with onl^^" one other person; • 
the same .is true for almost, two out o^<^ f ive Non-viewers^ but 
only fifteen per cent of the Viewers live in such small house- 
holds. Amqfig the 'Viewers, more than half of them live with 
four^r more other people; only three in ten of the Members 
have such farge households. Again, the ^on-viewers fall in 
between but tend to conform more to the Members' pattern for 
the number of persons an their households.. * 



^Statistics give us '^probabilities. The statistic used here, 
chi -square, allows u& to gauge: how probable it is that 
differences occur between groups by chance, ' since chance is 
always a f acrlfor yjjjen we are dealing with samples. . Levels of ' 
significance ar^-given in numbers between zero and 1. For 
example, .10 as a level of significance indicates that. a real ^ 
difference is quite probable and -that a chance difference is ■ 
quite^ improbable, because it says that this result could come 
by chance only teij times in one hundred occurrences. Generally/* 
social res/earchers use levels of significance of ^.05 or Idss, 
and they call these "significant differences."-. In tables, 
significance levels are given by noting- the probability (p) - / 
of a chance occurrence. is laan^ than .01" means that 

the observed difference may^ have occurred by chance but with 
a^prbbability of less than d^ie time in one hundred occurrences; 
it indig^ates a very probable real differelice. 
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76% 




Figure 1 , 
(continued). 



Employed 



83% 



Professional 
Occupation*** 




Significance levels by x^, tests**V. 



/ * p < .01 
**^ Jj-X^.Ol 
*** p <.001 
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*In 'genera-lTTT-r may oe sai^N:hat t-he' kembep^ have^ few 
cKTIHren of any ag^ at home npw. Many Viewers' have small 
children but^'no teenagers. And, ^amdng the '^m-^viewers^ 
there is a iai::^e proportion of households with^ teenagers 
but only a smallx proportion with younger' children 



•The Viewers^ households have many more childl^n, both 
'pre-schoolers and grade-schoolers, at-home. The Viewers 
differ significantly from the Members and the N(^-viewers 
in this respect. ^Slightly mor^ Members than - Non-viewers 
have' pre-schoolers at home^ but in regard 'to grade-seh^oJLers , 
the Non-viewers have* mpre than\the -Members do The striking 
point, however, is the clear » dominance of Viewers^ households 
m the number and age of childr^n^;pres3rrtT^..overwhelmingly, 
th^y have more young ► children at homa than ei^he^ of the 
' other two groups. 

* 

When asked abdut teenagers, however, the groups divide 
di£re^;^tly and significantly. "More Non-viewers have teen- 
agers at home than Viewers do, and even f ewer^Menlbers have 
teenagers at-home. . The percentages of 'households with teen- 
agers: thirty-seven for Non- viewers, ty^enty-eight for 
• Vi^w6rs^ and twenty for Members. These' differences are 
significant. * - * * 

Education, Levels ' 

■The proportion of Members who had f inished^allejge was 
significantly greater than that among ^ Viewers and Non-vT 
Indeed,' thre'e-quarters of the Members hiad finished the 
equivalent of a bachelor's degree and more tljan half of 
these had done graduate work. By contrast, only about a 
third ot the Viewers and a fourth of the Non-viewexs had 
^^irfished college .degrees , • /» 

Employmeht* and' Employment^ 'Levels 

. - I Almost all the Men\bers and' Non-membe'rs are employed. 
'The slight* differences in employment>JL^v^l are 'ndt .statistically 
signif ic^lf It might be *noted* that retired persons comprise 
one-eighth of the sample of WNET members. .* ^ 




^ There are^s^^^if ican^tl;^ ,more professional families 
iamong ^Members thari^^the other 'two' groups . Indeed, ovei^ 
half — fifty-seven peo^--c^nt — pf the*Membei? families are 



r 
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headed by a professional incontrast to only a fifth 
the Viewers / a sixth of the NtJftc viewer families 



Geographic Area of Residence 



The geographic distribu,tioi\s of the thr 



significantly different. 





York City an 



Westchester area have more Members \in proportion tdSpop- 
ulation than do the Loi\g Island and IJewark areas. hl\ 
Sn tenps of actual population Westch^.ter is the small€ 
area/ WNET shows its greatest membershSj?' strength there, 
Endeed, the present figures suggest ,that\compared to other 
areas, there are few families .in ^Westches- who watch WNET^ 
anX do not corltribute . ^ 

sion 




■ Exactly how much do ' these tb^^eegroiSps watch television 
each day/^'^d Jiow much' of^jfelr^ir television viewing time do 
the Members * and Viewers' heuseholds spend with WNET? We 
can compareXthese figures directly in Figurg^ 2 . - ' 



WNET are more , similar to Non- 
in- the amount of time sgentjUrewarng 

for this 
oh a great deal: the 
Bold viewing, time for this, group 
inutes. > Members are light users, the 
me, being three hours and twenty- two ^ 
time* for Non-viewers w^s five-' / 
^mbers ^e^ort less than, three 
^o only fiv,e per cen£ of th^ 
cviewers . At the other 
t vieying^seven or 
o about th^ree out of ±en Non- 
Members 



Regular 
than 'they cixe 
television dal-ly 
information.) View' 
median "estimated daii 
is five "hours a, 
median 
m 

.hours. - Over a;fourth of 
hours of viewing a day^ 
Viewers, eleven per c^n 



s wa 



ing 
vie 



ex 



t?em€ 



four out of ■ ten 



mo 



V 



re houfs a day, contra 
iewers, afcout one put o 



Viewers .report more time spent viewing WNE'Tx^aily than 
do Members, the, median times being vpne 'hour and fortiCrseven 
minutes for Viewers,*] one hour and t^nty-one minutes fbs: 
M^bers. But in tems their total^Viewing time. Member^ 
.spend forty., per cen*t of ^this time witlv^tj^NETj 
thirty-one per cent f orvj^ewe^s-:; — ' ' \ 
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.Figure 2 - 



TELEVISION VIEW II 



AND WNET VIEWING 



Median 
^. -Estimated Da^ily 
TV Hours* 



5:'50' 



15:00 



Median 
Estimated Daily 
TV Hours 




1:21 



1;47 




WNET Time as Percent of 
Total TV Time ' 



40%/- 
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Preference of Program Types 

Viewers and Mei^be^rs showed marked differences in the 
WNET programs watched in their homes in the pa$£ week^ 
Viewers named children's shows overwhelmingly, more than 
all other kinds of programs combined. Members, on the 
bther hand, prefer the cultural programs. Six in ten nam^d 
"cultural shdws" or "a combination of public affairs and 
' cultural shows" as WNET programs watched in their homes ia 
the past week. (Table 3) Meiaberships do not seem to come 
from families that predominantly viewiWNET's children shows. 

By a more than seven-to-cfne margin. Members say that 
stly adults watch ^WNET in thpir ^omn^s. The Viewers 
di^f^fer significantly r lftore, tha,h Half of them say th$it . 
mbstly children* watjch^-WNET in 'their homes. Only one 
Member ' 'iiT'^t^ responds this^way. '(Table 4) ^ , * 

In general. ' Members watch WNET because of the quality 
of the programs. . Seven out of ten of the Members reply^ . 
that they watch , WNET because of the programming. They 
like the quality^ of ' the ^programJrf particularly the cultura^l 
programs^ .They mention specific pV>g^ams, or they state 
specifically that "WNET is an 'alternative to commercial 
programming. For Members, other reasons for 'watching are 
only incidental. (Table 5) ^ It would seem that on-air 



membersnrxp appeals may be moire ef fecjtive if they stress 
programming — not 'public television a^-^fi'' institution . 

^able % shows that Viewers ^^iden4ify,childrei^'*s 
-prograK^s as the major 'reason WNET is Vatched in their 
homes, educational programte and the quality ^f pfograms - 
are also ihvportant factors. Plainly, Vrewers^^ households 
tend to watc\sWNET primarily during the day when the 
chi'ldren'.s shows are on. . * . 

>^ > \ 

Pei;ceived Audience CKg ^TOET 

Members identify mosit strongly with WNET.; (Table 6) 
Severvby-nine per cent say ^that ^people who watch WNflT are' 
"people like me." VjLewers identify almost as much: among 
.jf."* Viewers . severity- two per, cent reply this way while^ among ^ 
Non-viewers fewer than half say "people like me" watch . 
WNET. Though among all three groups there "is more positive 
identification than negative, the degrees of. ideiatif i'cfarbi^n 
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differ widely and the differences,' among^, all the groups are ■ 
significant.. - \ /. 

Most Nori^viewers feel that WNET does not' Appeal to 
everyone. (Table 7) Members feel the same way, but for 
a very different reason. The N6n-viewe*rs say that WNET 
^ Viewers tend to be intellectuals and the better educated 
and that that is how "they differ from me." ^ 

Members^ on the other hanfl, see some of WNET's 
programming as '^^ppealing speci&ically to the more ' ^ ' * 
culturally interested and they identify themselves 
as ^culturally interested. They also recognize that 
not: everyone is. They seem to bd* saying that their ' ' 
own tastes aye uncommon, for they .glearly ^reply that, 
-"intel.lectuals" are the groups to whom WNET h^s special 
appeal. , ■ ^ ' - ^'-^ . y' 

Viewers arQ,#^fivided evenly, on whether WNET appeals 
to everyone or jH^i/ tp special , groups . ^ But, both Viewers 
^nd -Non-viewers agree that WNET appeals mainly to intellectual 
• (Tables 7 and 8) Interestingly, Members tend n^t to cite WNET 
appeal t\;i children; both 'Viewers and Non-viewers do. 

Three out of four -Members agree that WNET does not 
appeal to people interested in entertainment, to everyday 
people, or to the* less educated. Since WNET obviously 
appeals to Members, this says quite a bit about their own 
self-image. Viewers and Non-viewers also mention these 
groups as outside WNET's appeal, but not as strongly as 
Members do. However, Viewers and Non-viewers also ci^ 
teenagers and, to a lesser, extent the elderly, as bein\ 
groups outside WNET's appeal, - } 

^ . . \ ^ 

According to one out of four of the Non-viewers, mo-re 
people would watch WNET if it had more ente2?tainment . -When 
•a^ked why WNET is not watched ^re. in , their homes, half of 
the Non- viewers answer that; th^ just' do-rfot like the programs. 
This is precisely the opposite from the Members' response as 
to why they watch WNET. One oth^r point: poor reception is 
not a problem as a reason- ^efnot vie^wing WNET-. (Table 9) 
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Roles of Public Televig|.x:)n 

All three groups agree that public television should^*^ 
be different from commerSj^l television, but Members agree 
significantly more than l^Wi^-members do. Menibers|agre^ on 
this by more than eight toVone, Viewers by five to two, 
Non-viewers by three to twS\/ (Table 10) Hqw should this 
difference be reflected? B'e^er programming, controversial 
broadcasts, and the absence commercials , say -Membjers. 
Both Viewers and Non-viewers ^oncur on bfe^tter. programming 
ancf no commercials / but they ^^place controversial 'broad- 
casts with more educational "piKsramming . (Table 11), This 
^ suggests that WNET needs to en§a^e in, an awareness-building 
campaign. Viewers &nd Non-view^r^.^n.eed to' know what' WNET 
is about, .how it differs from cctomercial television and 
why ,^ what can be expected from a^ublic station, and the 
necessity for public support. % 

. \' By ten to one, the Nori-membe3^ agree that WNET 
does fulfill %heir view of what a.|)ublic television 
station should be. Among Members^,. the margin of agree- 
ment is thirteen to one^. 

A 'minority of the three groups. st^te th^t there 
are needs in New York Qity that ^r.^ not met by WNET. ' 
(Table 12) The unmet needs include. mo fe^l-oc a 1 coverage, 
more programming for special interest ^xoup6, and more 
public service information. Mentioned least often are 
-^eeds in the area of children ' s* programming . 



^F^erceived Program Strengths and Weaknesses 



The Members perceive' WNET ' s strength a§ ' its cultural * 
programs — music and drama. Members name ^pultural sh9ws 
as WNET's best programs more than twice as often as they 
name any other type of programming — four times as often as 
they mention. children 's programming. This is. consistent 
with their response about why they watch WNET and what 
types of programs they watch. Among Viewjers^'*^ t)ie children/s 
shows stand out as what WET does best: Viewers are even f ^ 
more favorab^le to children's programming thap. Members are4 
to cultural programming. Non-v^iewer^ prais^'*,JpET for itsV^ 
cultural shows, as the Members do; but^.they praise the 
ch,lldren's shows much more than the Members do. (Table 13);,>» 



CPB/OCR 401/402. 

Page 13 



Few of thes^ people would criticise WNET by identifying 
its worst programs. Only^ one in five of .^the Members had 
any reply here, but,^ of this fifth \ about half criticized WNET's 
pub.lic affairs progranm^iri^. One-quarter mentioned the^ 
cultural programs, but this represents oi>ly twenty-seven 
respondents out of 486, One-third of ,the Viewers, and a 
fourth of the Non--viewefs answered,^ mentioning, public affairs 
and cultural programming most frequently. ^ . y 



Method of Membership -Appeals 



;?r at 



On- air appeals . Most everyone is sympatfietic 
least' tolerant toward WNET's on-air membership appeals i 
^ight of. ten Members and sixf' of t^n Viewers. • jp^fese 'ads 
annoy about one-tenth of the Members. ' Fat fiert^r of the ' 
Viewers express annoyance/ probably becau)3^ they dp not 
see' them as often ^is Members do since mdst of thei-r\house- 
hoia^s viewing is of children's prog<f^ms • Thes^ 'less - 
frequently are aware o'f membersj>i^appeals^^^In fact, almost 
one^-sixth, of the Viewers say fejfey have ne^r seen the on- 
air , solicitations . (Table 



Direct mail app ^ 




Direct mail ads for WNET are not 



received by almost half the Non-members. When they do 
come,, however, threerf ifths of those who receive them are 
.tolerant,Qr sympathetic. Very few are a nnoyed^ 'aird'^ he - - 



test c^re indir ferent: - The attitudes among Viewers are 
divided in .about the same proportions as they are towarS 
ori-air appeals — most are tolerant or sympathetic. Among 
Members, though, this is not true. Members are less' ' 
tolerant or sympathetic^ toward direct^mail than to on- 
air appeals :. fewer than three in tive Members are tolerant 
or sympathetic to direct mail^c^ompared with four in five 
for^ on-air appeals. (Table OnVair ^aj^peals appear to 

reach mo're p*^opIe an<3 to-^l)e received with less indifference 
than appeals by\dire6t mail. 



of 




Source^ of .-Information About- Television 

Non-members were asked if they used a program' guide 
or listing to select their programs. Overwhelmingly, they 
say they do, with no significant difference between Viewers 
and 'Non- viewers . ,More than half say they use TV Guide , 'and 
three in ten use the newspaf>er listings. If WNET 
advertise in a program ^uide,* TV Guide seems to be 
used most. Accurate an^ descriptive listings of WNET 
programs both in TV Guilde and iri the newspapers may>^ls.o 
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attract' a larger audience dnd* therefore more' Members to 
*WNET. Non-members are looking to those listings to select 
their television programs. (Table 16) 

Special ^Questi-ons for WNET Members^ , . ' - 

Finally^ a series of questions was posed to the Members 
of WNET to find out^their attitudes toward the gift premiums 
\ offered with membership^, and about . Image / the monthly- 
-magazine and program guide sent out to all WNET Members . 

Most Members joined ^TNET because they watch WNET---thev, 
cited either a program they liked^ (almost half give ,this ' 
reason); or 'they cited an on-air appeal, or they cited a 
Pledge Night appeal, '"About^ two- thirds of the , Members 
mentioned one of thes.e oj^.-air activities as being the 
cause of* their joining .'WNET. Direct mail accounts for . : 
less than .five per c^t of the' membership; (Table 17) 

Prem iuiiis ^ .^^^hout ' one out of five' Members receive'd a'' ^ 
gift whe-n^i^ining WNET. but^-very few^say they were in-* 
fluenc^.dM:o join b^ the gift offer. The same is true 
fo^xfenewals: the gift does not seem to be* inf luentTa 1 
:or more than eight or nine per cent, and the majority 
say tha.t "the ^ qj.ft offer influenced them not at all; It 



/ 



-ifnight 'jDe ask^S^ if ppople are reluctant to acknowledge that 
they did re3po^id to a sales incentive.- 
* •* • , * , ' * ' 

Boat; for tfie twenfty-ope' pe-r* cent who received a gift 
upon becoining a member > more than half of them say that * 
the gift encouraged them to ^onate mo are than they, would 
have donated, so 'that ithey^qo'uld obtain a particular 
gift. (TWeni:y-6ne per ce/it 'received a'gift^ and thirteen 
per cent — sixty-three per' cexj-t^^pf those who received a gift- 
said' that th^y donated -more to obtain their gifts'^.) 

- Iitiaqe . WNET's monthly magazine., image was not a 
major ihd.ucement for joinin^WllET . ; Fewer than one- 
L MemJ>er in seven "says it was. an inducement for , becoming' 
^-^ember. ,(Tabla 18) Once> Image; ^is. in the home", however/ 
'it is reacj; (Tables 19 and 20) Two-thirds .of the Members 
say they read it^ So, despite the fact'that l^embers say 
-linage was* not an incentive to join WNET, Image ia'readl 
when it is recfeiyed^ Abopt seventy per cent jbf' the Members 

Head Jmaae say they read or consult ^ i*t "Jj6ss than ♦five 
times almimtli^ Never th.el^s-s, 'Image remains in the home for 



the full month , or more ^ in seve 
fifteen per cent of the Members 
week. (Table 21) 



listings, but for ^the ^rti^es 
rei5ort' an interest in \le^^(rning. 
(Table 22) - . \ 




W / 

CPK/oCR 401/402, 
Page 



er^ cent of the homes*; only 
row it' away in less than a 



Meftibearfe say they^r'ead jmalpe not only for the. program ^ 

as well. • Very few, howeve^^ 



more .about WNET as' such. 



•When asked for changes tHa't should be made in Image) > 
only one in four of the Mem'bers says there should be changes, 
What changes?^ Image' should be more descriptive of -the ^ ' 
programs it lists; r^ore accurate, "with more information 
. 'on jiew prograirts and' more 'depth; small-er; and weekly (to be 
more topical an<^ ecu rate ?')-v (fable 23) ~ 



Im^ge^^readers are similar to the-^larger groups of all - 
WNET Members • They^show no significant '(3i'fferen\:es in ~ 
respect to: number- of persons in the household; number of 
pra^schooders, grade^schoolers, and teenagers in the home'; 
ievel of education for .th,^/ head of the household, his job 

' status, job le^vel, -or .^ge. Advertisers Should 'show interest 

, in Image s select readership » 



■ t ■■ 



ERLC 



: ' - WI^ET RESEARCH SO FAR — ITS IMPLICATIONS 

When two studies are dprxe within a -fif teei^mprlth 
period, it\should prove^ir^ful to coliipare the^ findings 
where, possible. ' ^j^--^^ ' ' ' ' 

* ' The 1972 study yielded information about the WNfeT 
audience in general while the 1974 study looked^ at that 
^ audience mora closely in- terms of Meitvbers, Viewers, and 
f .Non-viewers These data sets build on each other. 



4 



Heavy Viewers .>Are Not Necessarily -Members" 



1972: 



"The WNET audience was predominantly an audience 
of families, partiptilarly families with young 
children. It was a relatively young audience, 
half the heads of WNET viewing households being^ 
under v40 years old." . 



1974; 



-"^e "Viewers'* households also spend the greatest , 
mimber of hours — ^one lioul^ fifty-five minutes — 
^r-^ watching WNET although it represents only 

thirty-three percent -of their total TV viewing 
V - tifne. Members* households ^verag^ an hour and'~ 

twenty-fiW minutes a day watching WNETT" which 
represents thirty-rnine per cent of th^ir total 
^ > ' viewing time. " 

- ^ ^' tf 

Conclusion ; The most salient finding of these' combined 
studies J_s that WNET has relatively few memberships among* the 
houselTfplds that watch WNET the most. Youngs families^ whose ' 
childjfen consume WNET's children's shows ^ xJa^ not tend to 
Ijecome Members of WNET. Furthermore, it is>not accurate 
to say that the WNET, audiende is mainly^ an audience, of 
families, particularly families with young children. It...^ 
is accurate to say that^^WNET is watched' most in the house-^ 
holds of young families /^but in those households the audience 
seems to be the children, .^not the family as "asgroap. For 
the mosjt part, these hotfsqholds ^are not attracted to WNET^ 
by its adult programming and 'these adults^ do, not tend^^jbd* ^ \j 
become Members just because their children enjoy WKEl'. 



ERJC 
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Children Are ' ^VNET ' s . Most Avid Vi-ewers 

1972: *'WNET shows its greatest strength aijjchg y<5ung 
* , children. • .the importanqe of young/childreh in' 

the family as a prjedictor C)f WIJet viewing is 
* ' * again demonstrated. Almost three-fourths o'f 
those families witltv;::^!^^^^^ childr.e;;n • 

^ \^ were viewexs^^^j^if£Te\the .figures were almost 

exaetlvjfseyersed fpr . those f ami 1 ies without • 
. - childl^' in lt}iis *age jgroup/" 



• 1974r^' '^viewers naiji^'d •^childr^ 's -shoWs overwhelmingly!; 

more^than $^11 other , ^Cinds of programming combined 
more than half of them say that children watph^ 
in their homes. ' Less than one Member in - tenxrespro 

thisJlw-ary-TT^-=^ ' ' • ' ' V-^^ 

Conclusion ; ' Mo^t of cthe WNET- audi^ncfe watches because 
of the children is programs, 'but 'this gtoup is hot a major 
source of WNET Members,'' Indeed,^ Members ^are characterized 
by having few or no children, at home — at .statistically 
significant levels. This, means * that daytime households 
(that is, Viewer Si> households with children home) provide' 
a great opportunity ^or .an increasMs in membership. 






There appear to be two ways to convert thie V^Lewxng 
(but Non^member) ^ households "to membership"^, ^^p^eals might ' 
be developed ardund children's prdgi;amming ^^hat will, involve 
the parents and inspire* tbem to become Members > to support 
the programs their children watch., The. February Pledge ' ' 
Drive 'Was^ an encouraging first attemptTat this. Secondly,, to 
increase audience (and therefore the potential membership)', * 
WNET might try to attract both children and adults to the 
same programming, t The present s±£uatio'h has two groups, quite 
polarized. The sijiailer groups^ of adults' who watch primarily, 
.drama ahd 'music provide the majority of "the Members; the 
^larger group of Viewers' households in which th^ children 
watch WNET's children's shows i^ underrreprefeented among 
the Members. If programming' a»p pea led bqth .to children >an<i 

^t the same time ("family type programming'*') , i then 
on--air appeals might be s^^en ^y a mucH larger adult audience 

s^ems si far that there are large propo£t-ioftS-^T^ adults 
\N7ho do not Vatch WNET ^nd therefore 'who 'have not become WNET 
Mgmberj^ ev6ji,^JJMnfgtr~their chjildren watch WNET req;i^l^l£3_ ' 
(jiJ^mbetsTffeern to have joined„ because they theipseLves, enjoy ^ 
'watching WNET's programming • - ' ^ ' 
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In Proport^itT^ Westchester Gives More Members 



/ 



1972 




h t^i'S set of figures we see some 6tl:iking 
ffe^eftc^^f between respondents in the four 
ogr^phic areas. Children's program§^Jveii"e 
rela^Jj^ely much more importarCE^^s^^on^^ L<^g 
Island and New Jersey-area respondents while 
dramatic/music programs were much taore frequent 
ly- named by resjiondents in the North *Subur.l?s;;^^^ 
area (Westchestelr) . " 



•1974: "Both New Yox:k clty,and the Westch^tei* area 
haver more members\ in proportiojpi^o theix; pop-- 
ulation than <Jo the Long Is^-^d and^the, J^ew Jersey 
»• arets. " . ^ 



Conclus ion, ; X^jjembeyship is\ 



aj^ticularly strong in* 
are the most-watched 
.d. New Jersey'/ chij.dren 's 



Westchester, where dtai^a and mu 
of T1^NE1"s shoVs*. -In , Long IslancI 

shows asee watched most. , Since fevlSaf these households — 
where children dominate -WNET yi^wflig--pxovide WNET Members,. 

'the '^Hestion is how' to get more|Sdults to join from, those ^ 
are^s where WNET s cultural shov^ are less" ptrpular. ". Now 
that the low-Member areas can^be!s^ec^f ied (Long. Island 
an^ New Jersey')^ more custom- tailored appeals might be made 
to th'e^se aud^enpe^. Different adult pf ^^rams , • oth^r 

y-than cultural' and pyblic affairs shows/ ^uld also ^ 
probably appeal to a wider adult ^audierTce?*^ * * ^ • 

WNET Attracts^ Most Children, But' Cnly a Particular 

Kind .of Adult » ^ c ^ / ' ' ' 





,1972: "The socio-economic biases traditional .with ^ 

television au4iences were present. , . F^r^^boiffT" mafe 
^nd.^ema'le, there was a strong, dirept ."relation- 
ship^ for the likelihbDd cx& WNET viewing to in- 
crease with' iTiore education, rising from just 
over 20%^*^r those .wHd di<^ not go to th ^ 
- school to half of ^thos^e who ha ve^-dpae^. graduate 

work. . .whilja '-persons from the higher socio- 
i ecbnomic'-education^i ^tr^a Wer^ more' likely, 
' . to watch WNET than thcrge 'in the lower strata, 
^' the J^ET audience is; a broad ranged one which 
cuts across ^ll i.the strat^^." - 

1974: ■" . . . three-qu&r^eirs of . the.. Members had fi'nished. 



the^ equivalent of a bach^lor*s degree. . :by 
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contrast/ only about a third of the .Viewers . . 
had finished college degrees ""....over half • 
of^the Membei^ families are headed T^y a professional 
in contrast to only a fifth' of the Viewers..." 

■0 

/ • . ^ . 

t » * ' ' 

-Conclusion : Viewers tend to come from a broad range of 
social levelS/^i^hile Members cluster at the high levels. 
Pr:ofess ionals are the occupatibnal group that dominates 
WNET *''S, merabership list, and thife— Correlates of course with 
college and graduate school experience. It can be asked, 
therefore^ 'why WNET's children's programming terxds to cut 
across mo3fe socio-economic-educational levels^ than its 
adult programming does. Children from all socio-economic- 
educatioiial levels watch WNET^ but the adults who w^tch 
are generally from the higher levels and it* is from them 
that Members, come. Membe^rs are under-represented amohg 
the* middle and lower socip-'e^jQ^mic-ed.ycationa'l levffls. 

Similarities BetweelH Members and* Non- viewers 

^ 7 , * 

The /lembers and the^ Non-viewers have some things in " ' 
common/ win their households^ ^small .children are ge'nerally 
not pir^sBnt. The^ households ax^ smaller than the hojje^olds v 
of Viewers. Bij,t WNET is rarely vfetched in the households 
o^ Non-viewers.-^ 'It is in the Non'-\*iewers ' households j:hat . ^ 
WNET's lack of appeal to different groups of adults. %nd . 
age groups stands 'out". This re-affirms the finding that 
WNET's appeal to adults is genof ally 'limited tOr a -weli- 
educa;fced^ professional, older group of adults from small ~^ 
households,. . . ( 

Public television in general^ and WNET in particular 
h'ave Qpportunities to reach broader audiences through ^' 
programming thSlt appeals to a wider range of adults and 
through programming aimed at the entire household.^ Such 
proqramming may be the best source of mor^ Members, since. 
WNET's excellence in programming accounts for most of its 
Members so far. 
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Age o;f Head 
of usehold 



. \ Table'* 1. 
DEMOGRAPHIC SUMMAJIY 
. Members . 




Under 30 
30i-39 
40-49- 
50-59 ' .' 
)0~-69 V- 
70"§«^^.^oVer 
No Response 




Number of Persons 
in Household 



" No Respor?§l 

Household contains 

Pre-school children. 
Elementary; school 

children ^ * ' 
• Teenagers 

Education of Head 
©f HousehollN '* . 



(N=487) 

l\.9 
19.9 
23.2 ■ 
17.0 
" 7.4 - , 
3.5 




17 


.4% 


35 


.7 


.16 


.0^ 


19 


.1 


7 


:6 


2 


.5, 


1 


.6- 




.6 




.4 



Grade school • / 

.Some high school 
Finished high .school _j__J3.^ 
Some ,c6lleg,e'---'''''^^ . 12.5 
B.A. ,or ec^uivalerit^ 32^9^ 
aduat^ v^ork^- 42 .3 

Response . 1.0' 



viewers 
(N='201') 



Non-viewers^ 
. '(N=245) 



19 . 9% : 


. 11.4% 


34.8 


15.9 


. 24 ,i9 


24. "9 


12.4 . . 


27.8 


5.5 


13.9 




■ 6.1 








(MORE) 



Non-viewers 
(N=245) 




V Professional 
Managed /Proprietors 
S a 1 e s/c le'^r:vi^ca 1 
Skilled 
Unskilled 
Other 

No. -Response 
-Place of Residence 



52.4% 


18.4% 


17.7 • 


>13.9 


16.8 


24.9 


11.8 


25.9 


1 


^ 4.0 




1.5 


8.6 


11.4/ 



New .York City 
Long Island 
Westchester area 
N(2W Jersey area 
Other ' , 





^9.2% 
i\9.6 

6.6 , 
32.7 ' 



< 4 



NO'b\E.: 



iri the tables which follow,^ all . significance 'levels / 
are bas^d an Ch^ ^Square values for the data. For a -fuller / 
explanation of significance t^sts, see the footnote on oaqe /3^. 




T 
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^ ■ ' ' Tab 1^2 
_ • HOURS PER PAY TELEVISXpN SET IS ON 



Hours Der day • 


Members . 
(N=483) 


Viewers 
■ .(N=2ai) 


Non- viewers 
(N=245) 


1 




n AO/ 


3 .3% 


.... ,2 


17,.8 


4.5 


•'7.3 ' 


3 


21.5' 


. . 9.0 


13.9 , 


4 


17.2 


^ 15.4 


; 18.0 






.17.4 


<✓ • 

15.1. 


6 . 


9.5 . 
/3.7 •", 


12.~"'4 . 


. f • 12.2 

, ■ 5.3 . 

' « <• c 


. * 8 ' 
Don't know * 


■ '6.4 •' - 

-'^..i.^^__^3 . 5 ■' ' 


'38. 

• 

> 


^ ^ 











Table 3 

K.INDS OF WNET PROGRAM^ WATCHED IN THE PAST WEEK 



ERIC 



\ 
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Mostly adults 
Mostly children • , , 
Both equally 
n ' t know 

p is less than cOl . 



T 

mf^A 



Table 4 

Batches' wnet? 

Members 
(N=.373) - ' 

75.1% 

10.2% 

14.2 

0.6 



Viewers 
(N=199) 

'32.7% 

50.3% 

■ L7.1 




^ Table 5 
mm IS WNET WATCHED? 



Members 
(N=372) 



ChildEeivJ-s^ programs" 

Educational programs 

Cultural programs 

Combination of above 3 

Quality programs 

Alternative to commercial 
programming • - 

»cific programs 

Other 




5% 



.^8 




^37 




-Viewers 
(N=199) 

46%. 

23 

6 

1 
22 

12 
' 9 
5 



3^. 



\ < 
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Table 6 



WHAT KINDS OF PEOPLE ^ATCH WNET? 



People like me 
People unlike rive 
Don ' t know 



Members 

■ (N=485) 

78.6% 

■ 4.7 
16.7 



Viewers' 
jr=2^) 

71.6% 

11.9 

16.4 



Non-viewers 
(N=245) 

47.8% 

22.9 

29.4 



p is less than .'01 and this is true between Members and" Viewers 
as well. \ . ■ . ' 



TSble,7 

■ \ 

DOES WNET APPEAL ONLY TO SPECIALIZED GROUPS? 



' Members 
\ (N=486) 



f Viewers 
^ (N=201) 



Nan- viewers 
(N=245) 




TO -WHICH SPECIAL GROUPS DOES WNET APPEAL? 



ERIC 





Members 


Viewers 


Non-viewers 




(N=315) 


(N=96) 


{N=108) 


Children 


2.9% 


18.8% 


18.9% , ' 


Intellectuals 


62.2 


42.7 


38.0 


CulturaJL groups " ' 


6.0 


■ 4.2 • 


9.3 


Special interests - 


' . 7.0 


■ 7.3 




Intellectuals/Cultural 






groups 


5.7 


2.1 


3.7 


Other/Combination * \' • 


■ ' 16 ."2 


. '25.1 


27.8 


\ 

*> 
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Table 9 

WHY DO MORE PEOPLE NOT WATCH WNET? 





Members 
(N=J96) 


Viewers 
(N=188) 


' Non- viewers 
' (N=175) 


Poor reception \ 


1 

1 


,1-6% 


2\ 9% 


Not enough 'publicity 


.13^9. 


13 . 8 


631 , 

17,1 

c 


Ijarrow appeal 


* 111 

11.1 


21.8. 


1 , 13.7 


Commercial TV habit . 


16.7 


17.6 


20.6" 


Not enough entert^BRnent 


19.7 


18.6 

s 


^26. 9 


Persona 1 pre f eTehce 


lU ,4 


b . y 




Too intellectual 


14.1 


11.2 


8.0 


Other 

r 


12.6 


8.5 


8.6 


It 


* 

. Table 10 






SHOULD A PUBLIC TELEVISION STATION DIFFER 
FROM A COMMERCIAL STATION? . , 






Members 
(N=484 ) 


viewers / 
(N=2 01) / 


Non -viewers 
(N=245) 


Yes 


84.3% 


/ 

66.2% ' 


52 . 7% 


No ■ V 


10.5 


24.9 


37.1 


Don ' t know 


5.2 


9.0 * 


10.2 


p is less than .001. 

1 




* 








« 
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Table .11 



WAYS IN WHICH PUBLIC TELEVISION SHOULD DIFFER 
FROM COMMERCIAL TELEVISION 



\MemBers 
y P • UN=413) 

No commercials 

Better progx^B 

More^education 

'Controversial programs 

Special interests 

More responsive to public 

♦ 

No c<9TOmerciais/more'' education 1.7 
other . 7.7 



Does WNET differ in 
this way? 

Yes " 

■ ' No • 

Don ' € know , 



(N=411) 

88 . 1% 

6. .8 
5.1 



Viewers 
(»=^jL18) 



83.7% 

\ 8-. 1 

^8'.1 



• / 
Non- viewers 




78 . 9% 

7.3 
13.8 
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Table ^2 • • ' , ■ 

are there specifijc j^ieeds or problems jn the new york 
' .^^--^itr'asea twkt are'^not being covered by 
channeeh4 that you ,feel should be? 



No 
Yes 

Don.'t know 
(IF YES: 3 ^ 
What are they: 
Local area problems 
Children's problems 
Pub lie se rv icey i n format ion 
Consiomer/environxnent* 
Special interests 
Crime . ' 

Other 



Members 
(N=48'7) 

. 53.7% 

'31.0 

15.3 '• 

(N=i53) 
2 9.4% 

2.6 
10.5 

30.1 

3.3. 
14 .4 



Viewers 
(N=201) 

"49.3% 

23.9 

26.9 . 

(N=49) 
12 '^2% 

' 2,0 
.22'.4 
6.1 
34.7 
10^2^'^ 
f 2 . 2 - " 



Non- viewers 
,(N=245) 

46 . 1% , 

18.4 

•35.4 ' ' 

\ * * 

' (N=36) 
8.3% 

11.1 
8.3 
^33.3 
16 . 7 
22.2 



.4 ) 
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Tal?le 13 




Chirdren's shows 
Public^Af fairs 
Cultural needs , 
Children/Public Affairs 
Children/Cultural 
Public Affairs/Cultural 
All three 
Other 
Don't know 



MenQD^rs 
(N=445j 

7.6% 

12.6 

, 28.8 

7.8 
13.0 

. 20.0^. 

- 3.7 



Viewe^Ts 
(N=2b0) 



3^.0% 

9.5 . 
'l2.0 

7.-5 , 

7.5 

6.0 
12.5 

2.5 

3.5 



Noji>-viewers 
(N=^245) 

■ 19.2°;^ 

15 .*9 

26.^ 

3*3 

3. a 



9.4 



3.7 
15.9 



' Table 14 

FEELINGS TOWARD WNET'S ON-AIR MEMBERSHIP APPEALS 



ilembers 
(N=487) 



Viewers 
(N=200J 



Never se^n 
Annoyed 
Tolefeant 
•Sympathetic 
Indifferent 
Don*t know 

^ 




ERIC 



f 
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Table 15 



PEfiLlNG^^ofepRD • WNET ' ^-DIRECT ' MA'IL^MEMBfiRSHlP' APPEAL'S - 



Annoyed 
Tolerant 

"it ' 

Sympathetic 
Indifferent . . 
Never received 
Dori't know 



Members 
• (N=484 ) 

7.6% 

15.5 

42.1 

"24.8 

9.9 



Vietwers 
(N=200) 



2^5% 



14.5 
20.0 
11.5 

f 

46.5 
5.0 



/ 



Non- viewers 
(N=244) 

4 . 1% 

11.9 ^ 

10.7 
46.3 

i 8.2 . 



Table 16 



USE PROGRAM GUIDE TO CHOOSE CHANNEL OR PROGRAM? 



No 



Yes 



TV Guide 

Sunday ^paper '. ' o 

* * 

Daily paper 
other paper 
Otl^r magazine 
Don't know - " 



Viewers 
(N=201) 

14 . 9% 



50.2 
12 .-4 
l'4.9 
^ .5 



7.0 



38. 



NOn-s viewers 
(N=245) 

10.7% 



52.2 




i.2 
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Table 17 



REASONS WHY MEJMBERS JOINED WNET 




Members . 
(N=487) 



12 A% 
5.3 
4°3 
47 . 6 
\6/.0 
14.8 
• 9.7 



/ / 
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Table 18 , 

DID IMAGE INFLUENCE'- YOUR MEMBERSHIP? ' 

y'' ■ : ' ' Mentbf rs j 

X • ' (N=^487)- 



S6][newKat 

Not very much 

Not^ at all • 
« 

Don ' t know . 



.2 . 1%- 
11.1 
-13.6- ■ 
70 ..6 
2.7 



Yes 
No 



■Table , 19 
DO YOU REXD. ifeGE y 



Members 
(N=.474) 

34.0 



ERIC 



40 



1 
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s^- ^ Table 20 •> 

. ^« HOW OFTEN DO YOU, READ OR CONSULT IMAGE ? 



Members 
(tt=3I7) 



1-2 txmes per month - ^ . .42.9% ^ 

*^-4 tiroes^ , '^23.3 

5-7 times I 

8-10 times*^ ''5.4 

, \ ■ 

10-12 times , » . 3 2 

"^Hore than 12 times per month » 6.3 

- Don ' t knoy ■ " 98 ^ 



* ' Table 21 . , 

HOW LONG DO YpU KEEP IMAGE IN YOUR*" HOME? 



Members 

> " • ■ , '(N=320) 

t 

J Less than a week -9.1% 

* ' One week' / ' ' 5*3'' 

Qne *td four weeksv ^ • \ 7.2. 

One. month . \ 45.9 

- Over a month * 28.1 

iJon ' t ' know , , ' 4 . 1 • 



\ 



\ 

\ 



WHY DO 






Members 

V7 

2.6 
10.2 
22.0 
35.8 
4.2 
7.3 




Table 23 , 

WHAT CHANGES SHOUl^D BE MADE- IN IMAGE ? 

' ' ' ^ Mexnbers 

— ^ (N=92> 




More accuracy 




To6 much 'adve^^tising 
Gomes too la lie 
D6n't know ' . » 



15 ,2% 
13-. 0 
20.?'' 
13.0 
13.0 

la.o^ 

,4.3 
, 6.5i 
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Hello. Yau or someone in your household was interviewed 
last year in a surVey about television viewing." We ' re ~ 
conducting anpthel^^study of . television viewing and we 
would like to'^ask you some additional questions. All . 
the^ information :will"be kept' Gonf idential and* there wijl 
be no. sales *or coimmercial use made of it. 



1. Can- you estiinate the number of Hour6 you» TV set is ^ 
viewed on a typical ox average day? Please think" 
carefully and include .all the time it is on — regardless 
of who is watching . 

(RECORD tTU14BER^GF HOURS UP TO 8 EOURS-)-^^ ' 
^ . ^ No TV , * ' . ' 

t^hen you turn onN^Ke'^-^te3:evision, how do you choose 
the channel ^r prog^ai^am to^"^^?a^h? 





Habit; know what 'Sv on 



TV lis ting 




3. Do you regularly use a program guide or listihg? 



No (Skip to question 5) 
Yes (Ask question 4) 



Which dn^do you use most oftenS/- 



5. 




-TV Guide" .N^.< t 
Sunday paper . 
<PaHy paper 
Other paper 
Other magazine 
Image , 

Don't know; ho answer 



Do^you or anyone in your household 'ever watch\WNET^ 
chaf^Qel^lS? ^ ^ • , * • \ ' 

^ - No.^ (Skip to question 11) 
' Yes (Ask question 6) 
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6. *Has anyone in your hoitsehold watched channel 13 in . ^ 
the past weelc?* 

' • IJIo (Skip tQ question 12) , * 
^ . Yes^« (Ask question 7), 

7., Which program(sy were watched by members of your 

.household?' < 

8.- Is channel 13 watched by'both adults and children 
equally, mostly by children, for mostly , by adults^ 
in your household? ^ ' / " 

Mostly by adults .. . 

\ Mostly by children 

^ p Both equally ' ' * \ 

> * ^ ^ * * (i<^ > ~ ^''"^'-^ 

*^9. Gan i^ou estimate - the nxomber of hours d^annel 13 is 
\ ^lewed-dji/^YOur household on a ,typical pf average day? 



\ 



Ndt at all ' • - /\ 

Less th^n one hour . - - ^ 

Mors than .one hour; less than two ,^ • 

More than two hours; less thau ^hree 
* ^ More than three hours; less* than four 
\\ More than four hours r less than five 

Fx^^e or more hours ^ . 

Don '"t 'know l^^-^ ^^ 

10. "Why -is channel 13 vieweS^in your household? 

11. ^16 there some "reason 'why channel 13 is not watched^ 
in your household? * - ^ ' 



12. Would you say that channel 13 is watched -rilostly 
by people like you" and your friends or mostly by 
\ peoj^le who are different from you, and your friends? 



ERIC • 



\ People likfl^ "me -(Skip to question 14) . ^ 

People diifferent f rom ^e (AsTc questiojj^ 13) 

13: How is .the audience of channel 13 different f^rom 

you and your friends?' * * • ^ \ \ * ^ ' . 

... 4o. , , ■ . . I 
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Do you think channel 13 appeals to everyone or does 
it appeal only to specialized groups? . 

Everyc3ne (Skip to. question '17 ) • 

Specialized groups (Ask question 15) 

Whrdh spgciglized groups do you think are being " ~ 
appealed to by channel 13? (Ask question 16) 

Which group or groups are not being appealed to 
by channel 13? (Ask qjiestion 17) 

Why do you think mpre*people do not watch channel i3? 

♦ 

Channel 13 is ^. non- commercial public telfevisdon 
station. Should a piiiilic television station be 
different from .commercial TV stations? 

No (Skip to question 21) 
Yes (Ask question 19)'' 

In what way(s) should a public s-^tion be different? 

* 

Is WNET .(FILL IN' RESPONSE TO PREVIOUS QUESTION) ? 

No , (Ask question 21) ^ 

Yes * , * ' 

Are^ ther^any- specific needs or problems -in the New 
Vork City area that are not being covered by channel 13 
that; you feel' should be? 

7* No (Skip to question 23). 
Yes (Ask question 22) - 

• 1. * « ' 

What are they? "(Ask question^ 23) . 
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23. In youx^ Of)inion which types of programs are done 
, best by WNET? Children's programs, public affairs 

programs, music and drama programs? ' 

Children's 
> Public affairs 

Music/drama 

Children's and public af 
Children's and mu^ic/dram^ 
Public affairs and music/drama 
^ All thr.ee types 
Other types 
, None of "the above 

Don ' t know 

24. In your opinion, which types of programs are done 
most poorly by WNET? Music and -drama program^, 
public- affairs programs, children's prqgrams? 

Children '-s ^ ' , 
> Public affairs 
f Music/(5rama 

^ Children's and public affairs ■ * 

Children's ^nd music/drama 
Public af fakirs and music/drama 
\ All threeMi^es 

Other twjs ^ - ' " ' 

» ' ,None o'f tne above * ' . ' - 

' Don ' t know , - ' " , 

2 5. We are in no way soliciting contributions to channel. 13 
but we would' like to know if you or your family are a- 
member of the Station. 

No ' » . * 

Yes \ . 

26. How do you feel about •WNET 's mdmb^rship^appeals on the 
• air? Would you say you f^el: Indifferent, .sympathetic, 
tolerant, annoyed? 

Annoyed Have never seen ; ^ 

Tolerant ' ' Don't know; mo answer •/ , 



Sympathetic 
^ , Indifferent ^ ^ ^ 
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27 ♦ How do you feel about WNET's direct mail membership 
appeals? Would you say you feel: ^ Indifferent^ 
sympathetic, tolerant, annoyed? 

Annoyed ' Never received 

Tolerant Don'.t know; no answer 

Sympathetic * ' • 

Indifferent ' 

That completes our .questionnaire . Thank "you- very much 
for your help in our survey. ' , ^ , , ■ 

Sex of respondent ' ' ' ' 

Ma le . ^ 

Female ^ . - . 



* * 
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Hello. ' I'm / calling for WNET^ ^channel 

We* re trying to make' some decisions .about how to conduct our 
membership activities./^* Could we take a few minutes of your 
time to ask. you some questions? This information will be* 
kept strictly conficjential and .no' sales or commercial use 
will be made' of it. Will you help us? . , 



1. Do you iremember "what triggered your initial membership 
, in WNET? For example, was it a pledge night appeal, ^ 

:^ ^ spot request on the air, a direct mairl appeal, or a WHET 
program that you l^ked? / - ^ ' 

f ' ' ' 

Pledge i^irgtit appeal . ' ^ 

Spot request on the air * ' * ^ 

Direct mail appeal 
WNET program you liked . 

Something ^else ' ^ 
Combination of ^ove 

^ Don ' t know ' ^ 

2. When you joined WNET did you receive a. free gift other 
than Image magazine? ^ - 



No (Skip to question ^4) 
. . \ Yes (Ask question 3) , ' ^ 

3.^ * How much did the offer a meitibership ^gift influence 
^ '\ ypur decision to join VmET? Would you say 4^ ' inf. 
ydu not at^ all, not very much, soiftewhat. 




A lot 
Somewhat 



Not very much 
Not. at all 



If you have been a member for more^ than 3 year, how 
much did ,a gift offer ehcourage-you to renew? Would 
you- say it .influenced you not ^ all, not very much, 
somewhat, ^ a lot? ♦ . * 

A iot ^ • ^ ^ ^ Not offered a gift ^. , 

, Somewhat ^ ^lave been a memioer t?Jr 
Not. very much' • . than one year ^ 

Not at all . ^ • ' 



less '<x^ 



ERIC 
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Has a gift offer ever encouraged fou to give more money 
in order to receive that gift? 

No ' ' 

Yes • ' . . ^ ' 

Hdw do you feel about \WNET ' s membership appeals^ on the 
air? Would' you say you feel indifferent, sympathetic, 
tolerant annoyed? - • 



Annoyed 
.Tolerant^ 



Sympathetic 
Indifferent 




How do you feel about ^WNE^|2_^_^^dij^^ 

5<^eals? Would^ yoi^.-.s^t^r'yS^ indiffereht, sympathetic 

tolerant i l^mdyeH? ' " . ^ 



Annoyed ' 
Tolerant 



5 



Sympathetic 
'Indifferent 



As a WNET member you receive / Image rtagazine each month* 
How much did the offer of Image magazine influence your 
disc is ion to join WNET? .,JVould you say it influenced"' 
you not at all, not very* much, sjDmewhat, a lot? 



^ lot ^ 
Somewhat^ 



^ilot very much 
NGt 'at all 



Do yQu,read Image ijiaga^ine each month? 

No CSk4.p to question 11) . , ^ . . 

Yes'* (Ask *ques^tion *100 

. ' ' * 

On" the average, how many- times each mont]fv;do you 
read or, consult Image magazine? 



1^2 times . ^ 
3-4 times . 
* 5-7 'times .* o 
* '8-10 t^ets . ' ^ 
10-12. time^ 
Moire than- 12 times 



Don''t know . 

Not a readepr^of ' Image 
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11. On th^ average, how long do you keep each issue. of , 
Image magazine in your home? ' ^ . '^'^ \ 

* Throw aw^y iiranediately • - • ^ , , 
Less than 'one week, • * ' 

One week • , . ' - 

More than one week^but less 'than' one month 

One month ^. , ^ * . " 

Longer 'than one 'month / ^ ^ 

Don*t know; ^ no answer ^ : 

12. We are interested' in findifig>out how Image magazine is 
,used. Why do you \read Imdge ? Do you read it primarily 

as a prograir^ -guide ; Or t6 find' out about new programs; 
dr to find out what's going on;at WKET; or^'because of 
the articles? . * 

Articles ^ -Don't- know/ ^ . 

^. 

' WNET ^ > ^ . Not a^reader^of Image ' 

New programs V * ' • . a % y^f^ 

Program guide j < 
other , \J. , - 

* .Combination \ ^ ^ . " . 

13. Are there aliy changes you woulcL'^like to have made ^ 
in Im^ge magazine? • • ^ ' 

14. What are the changes? ^ * • " - - 

15. Can you estimate the number of hour^ your television 
'set is viewed on a typical or average day?^ Please 

. thi-nk carefully and include all^ the time it is' on — * 
regardless of who is watching. 

16. Do you or anyone in your household ever watch WIJET/ ' * - 
channel 1>3? ^ - \ 

' "No (Skip , to question 22) 

^ Yes (Ask question 17) , ^ > 

17. /Has anyone in your household watched dhannel 13. in 

the past>'week? ' '\ * - 

• No (Skip to question 23) ^ 
'Yes (A^]c question 18}, 

... •■• Si ■ ■ • 
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^Which program(s). were watghed by, members • of your - 
liousehold? * - ! , - ^ 

19. / Is Chanel 13 watched iDy^ both adults and children 
equally, by mostly cl^ildr^^ ^pr by^ mostly adults 

in your household? \ y' ^ ^ 

■\ ' ' 

* ' , , ^ . ^. 

Mostly^ >y^ aqiults *^ ^ ^ * . 

•Mostly by 9hil(|ren ° ^ 
. «v By^botffi egualiy^' ' / ' 

Can you estimate the number of hours, channel 13 is 
.viewed in your househpld on_a typical or average day?. 



^"Stot at all 

Less th^^n one hour 
Mof^^thari' one hour; less than t^o^ 
More than- two hours; less ^an three 
More th^n four hou^s; less than five 
Five or iriof:^' hour^ . 



• 20, 



3*^ 




^1. 

22. 
23. 

25, 



^^Dpiv^t knov^ 

Why is channel 13 viewed in your household? (skip to question 2?^) 

Is there some reason why channel 13 isn't watched ^ 
in your household? (Ask question 23) , • ^ 

Would you say thdt channe'l 13 is watched mdstly by 

people who are different from^you-and your friends f ^ • ^ 

or mostly by people like yoU ai>d your friends?- 



26, 



^ , People 'like me (skip to question 25) ^ . 

Pebple different from me (Ask question 24) ■ 

How is the aydience of channel ^3 different from you 
and you^ frienc^s? .« ' • 

Do. you think channel; 13 appeals tp^ specialized groups 
only or does it appeal to everyone? \- 

* Everyone* (Skip to question 28) 
Specialized groups^(A'sk question '2'6)'- 

Which ^specialized groups do yoir""think ^are teingi 
appealed to by channel"il3? (fli:sk. question 27) \ ^ 



52 



^ 
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27. .Which group or groups are not being appealed to by\ 

channel 13? (Ask question 28) 

28. Why do you think more people do nbt watfch channel. 13Y 

( 

29. Channel^ 13 is» a non-cpmmercial public i:elevision 
station. Should a public television station be * ^ " 
different from coitunercial TV stations? ' 



No. (Skip to question 32) " * ' , 

Yes (Ask question 30) ) 

30. tin what wa^S-Cs) 'should a p&blic station be different? 

• / , • • ^ . ■ . - ^ 

31. ^ Is WNET {JP;LLL EN. RESPONSE TO PREVlt)US QUESTION)?" 



Yes 




52. ,Are there .any specific needs or problems in the New 

Yor*k City area that are not being ^covered by channel 13 
thatf'you feel should be? ^ " * ' 

i ^ ' ^ , 

No (Skip to question 34) 4 
Yes (Ask q;uestion*33) ' 

33. What are they? (Ask question 34) ^ 

,34c.- In, your o{>inion^ which types of programs are done 
best by WNET? Music and* drama prog:;ams, public 
' affairs programs, children's programs? 

Children's ' ' ' * ^ . " / 

. Public affairs ^ ... 

Music/drama , ' a 

y Children's and public affairs' 
Children's and mu§icr/drama 
Public affairs and music/drama , * ^ 
^11 th^ee types 

ptjier tVpes • ^ " - 

None of the above ^ • 

Don ' t know * ' . • 



1^ 



ERIC, 



5^: 
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33-. In your opinion, which types of programs aire done 
' most poorly by WNET? Music and drama p^rdgfams, 
public, affairs programs, children programs? 



Children Vs 
Pujblic affairs 
Mu^ic/drama 

Children's and public affairs 
Children's and mus^ic/drama 
Publdc affairs and music/drama 
All three types 
Other types * • . v - 

None of *the above 



^on*t know " . ' 

Now .for' statistical purposes pnly, we'd Tik^, to ask 
a few questions about'. your family: • - - * 



'36 . ^ How many persons live in your household? 

37. Are there pre-s.chool age children in the home? , 



No 

Yes' 



ERIC 



.38- Are there any children in elementary , school? 

I ' ' Yes " . A . *" * 



.39. Are there etny teeaiagers? 



No 
Yes 



40, 




How far did the s^head^ of^'^^e house go in school? 

Elementary schobl/ 
\ ' Didn't finish high schobl 
shed high ^school 
Sortie college > 
^ * ^ BA degree ox equivalent m 4 

Graduate Work » ' v " 

' Non-clas^ifiable<; - e,g..v European schooling 



Refuse to answer 



54. 



- 1 
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4 A 

Is*^the head of the house employed? * 

•Yes ; ^employed 
Retired • ' ' c . ' 

Student . ' ' , ' . ' - 

Unemployed ' ' ' ' 

What IS -the occupatron ^of the head of the house? 

How old is tie head of the house? \ 
* • ' (^RECORD TifiE ACTUAL AGE-) 

That completes o\ir questionnaire I Thank you very 
much for your help in^ our survey. Your' aj:iswers • 
will be very valu^able to channel 13. > 

of ^respondent: • ' ^^i- .- ' ' * » 

Male ^ * > 

. Female . - • ' * 



